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Q:  Why is marketing 
Idaho food &  

   agriculture important? 

How does Idaho benefit from   
international trade agreements? 

Idaho’s Role in the 
Global Marketplace 

Idaho Agriculture Exports generate employment and 
income in every community (FY 2004) 
 

• Idaho’s agricultural products were exported world-
wide to 101 countries 

 

• Idaho’s cash receipts from farming were $4.35 billion 
and exports totaled $789.2 million (18% reliance on 
agricultural exports) 

 

• Idaho agriculture exports supported 11,900 jobs—
both on and off the farm — in food processing, stor-
age and transportation. 

 

• Idaho agriculture exports stimulated an additional 
$1.2 billion in economic activity. 

 
A:  We’re productive!  If we had to 

consume all products produced in 
the state, each Idahoan would need 
to consume the following EVERY 
DAY: 

 
• 53 potatoes  
• 249 slices of bread  
• 34 glasses of milk or 1.8 

 pounds of cheese 
• 4 quarter pound hamburgers 
• 3 onions 
• 2 cups of cooked beans  
• 1 apple  …. AND MORE…. 

Idaho State Department of Agriculture 
Division of International Trade & 
Domestic Market Development  

P.O. Box 790 
Boise, Idaho 83701–0790 

(Phone) 208-332-8530  
(Fax) 208-334-2879  

 
www.idahoag.us 

www.idahopreferred.com 

ISDA Marketing Division 

Maximize opportunities for domestic 
and international markets for Idaho 
food and agricultural products, rural 

development and agricultural  
diversification. 

 

The division provides many services 
customized to the needs of Idaho 
companies.  The division has both 

international and domestic  
programs designed to service small- 

to mediums-sized companies  
looking for market solutions and  

alternatives. 

• The nation's leading potato producer, Idaho bene-
fits under the North American Free Trade Agree-
ment as Mexico phased out its in-quota tariff rate 
on frozen potatoes in 2003.  U.S. fry exports to 
Mexico grew from $9.6 million in 1994 to an esti-
mated $43 million in 2004.  

  
• Japan lowered its tariffs on most fresh and  proc-

essed vegetables. Japan is a significant   importer 
of Idaho potato products and processed sweet 
corn.  Exports of vegetables  increased to Japan 
from 2003 to 2004. 

 
• The Central American Free Trade Agreement will 

give Idaho immediate duty-free treatment for beef, 
apples, pears, grapes, cherries, peaches, frozen 
potato fries, sweet corn, and wine. 

Idaho’s top agriculture exports 
(FY 2004, $ million) 

        Commodity                         US Rank    $ 
1. Vegetables and Preparations   5 $250.3 
2. Wheat and Products   12 $191.5 
3. Other     11 $  96.0 
4. Dairy Products     5 $  70.3 
5. Feeds and Fodder   11 $  48.2 
         Overall Rank                                                    26 $789.2 

WorldAtlas.com 

 From Idaho to the world — 
Where do we export? 

Idaho 2004 
Export Market Share 

 
Canada  21% 
Japan  18% 
Mexico  10% 

China  9% 
Taiwan  5% 
Korea  4% 
Other  32% 

Source: USDA-ERS 



 

Export gains attributed to trade liberalization since 1985 are estimated by the USDA’s Economic Research 
Service at $3.5 billion per year.  Expanding access to existing markets and opening new markets under  
future trade agreements will significantly boost U.S. agricultural export sales.  
 
Tariffs on agricultural products average 62% worldwide while the average tariff on food and agriculture 
products coming into the United States is only 12%. The average worldwide tariff on corn is 72%, 70% on 
wheat, and more than 75% on beef.  
  

The U.S. is aggressively seeking new trade agreements and is now 
party to  trade agreements.  The U.S. is continuing to work on agri-
cultural trade and is vigilant in seeking reductions in tariffs, tariff-
rate quotas, export subsidies, trade-distorting domestic support, 
and the use of trade-remedy laws. 

urban and rural communities.  Nationally, 
agriculture exports generated 801,000 full-time civilian jobs, which include 
457,000 jobs in the non-farm sector. 
 
U.S. agriculture exports show dramatic shifts in total value as well as 
growth in the share of consumer-oriented products exports.  Consumer-
oriented products, loosely defined as anything a consumer may purchase 
in the supermarket, have surpassed bulk commodities as the largest     
export category (figure 2.1).  These products include fresh produce as 
well as processed foods. 

Worldwide Market Demand Drives Trade 

Trade Agreements and the U.S. 

The U.S. is the largest exporter and importer of agricultural products in the 
world.  However, nearly 96% of the world’s population lives outside the 
U.S.   Given global population distribution and our abundant          agricul-
tural production, the need to seek and expand markets is clear. 
 
Agriculture continues to be a bright spot in the economy.  U.S. agriculture 
has enjoyed a trade surplus since 1960 (figure 2.2).  In 2003, the $56.19 
billion in export dollars generated an additional $84.29 billion in economic 
activity for an overall economic gain of $140.5 billion. 
 
Nearly one-third of American agriculture production moves into export 
markets and 11% of the farm workforce is supported by exports.  Jobs 
created by exports pay higher than average wages and are distributed 
across many communities and professions, both on and off the farm, in  

2.2 U.S. Agriculture  
Trade Balance ($ billions) 

$62.3  
$52.7 

$9.6 


